



 
GENERIC TERMS OF REFERENCE
Technical Support Market Research 
Background 

To be specified
Duration:

To be specified

Objectives:
· Provide top quality market knowledge and insights to technical assistance providers and national authorities coordinating technical support.

· Assuring that the research design addresses adequate questions;

· Develop a holistic perspective on the research priorities including primary research, secondary research, internal and external interviewing, using available information, industry research, market measurements, etc.
Deliverables

· Technical Support market research is conducted at high standards, 

· Study results are delivered on time, and are properly analyzed and interpreted, 

· Evidence-informed action by the stakeholders
Main responsibilities and specific tasks:
· Ensures high quality execution of research studies, especially in the fieldwork, coordination, and analysis stages.

· Advises on how to ensure that research results are optimally exploited, makes all necessary additional analysis on the survey results to fully exploit the results and increase technical support market intelligence.

· Participates in technical support country market research project designs, selecting the appropriate methodology and addressing issues identified.

· Participates in the dissemination of technical support market knowledge and intelligence; reviews and presents the market research results to stakeholders and the public. 


Skills and competencies

· University degree or equivalent technical education in market research, marketing.
· Minimum 4 years experience in roles handling market research projects, in research agencies or research user companies.

· Knowledge and experience of market research, including project design, questionnaire drafting, data analysis.

· Knowledge and experience working with basic research methodologies, both quantitative (habits & practices, equity, communication, etc.) and qualitative (focus groups, in-depth interviews, other).

· Project management skills are essential, including planning, adaptability to changing circumstances, monitoring of progress, etc.

· Excellent presentation and communication skills

· Expert user of standard office software applications; knowledge of market research software is an asset (e.g. SPSS). 
· Ability to work in an international multicultural environment and excellent team player
· Proven ability to work under pressure and strict guidelines
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